~orporate community involvement has become so important
(Jihat it is increasingly woven into the culture of many
companies. In fact, hundreds of businesses are incorporating
community and charitable work, or corporate social
responsibility (CSR), into their mission statements and business
strategies.

Corporate social E'cspmmii}i]jl}-' and corporate success were

seen as compatible in an article in the Harvard Business Review
back in 2006. The authors, Michael E. Porter and Mark R.
Kramer, wrote, “When looked at strategically, corporate social
responsibility can become a source of tremendous social progress,
as the business applies its considerable resources, expertise and
insights to activities that beneht society.”

Five years later, we are seeing how companies took this advice
and applied the knowledge. Multiple communities, states and
organizations are reaping the benefits of increased corporate
involvement. Large and small companies nationwide are giving
back to global and local communities, which can create customer
loyalty for the informed consumer.

People want to know that the companies they choose are

h:wing 4 positive Impact on customers, the community and
their employees; and that the company’s values and causes are
meaningful and align with theirs, and whether the company is
trustworthy and admirable, according to authors of *Consumed,
Rethinking Business in the Era of Mindful Spending.”

Starbucks, Microsoft and Ben & Jerrys are just a few of the
multinational conglomerates that give back and have gained
customer loyalty through philanthropic work and CSR.
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“Today, brands matter a lot,” said Ann O'Reilly, one ol the authors
of “Good For Business: The Rise of the Conscious Corporation.”
The implication is that what companies do matters a great deal

to their value; one can only reflect on the Gulf oil spill and its
impact on British Petroleum5 (BP) brand and value.

On a more positive note, the partnership of Ethos water and
Starbucks was formed to provide clean drinking water to
children in developing countries, and Microsoft gifts of software,
computers and technology advancement are well known and
unquestionably important. Equally so are the lesser-known
programs by smaller, local companies and organizations.

Liberty Water, a utility company based in Avondale, goes above
and beyond in its donation of money, time and resources to the
communities 1t serves.

“Liberty Water created Liberty Days and Liberty Heroes as a way
for the employees and company to give back to the communities

we serve,” said Greg Sorensen, Vice President of Service Delivery.
The program has been in place since 2009 and was the result of

wrnat comparnies ao
] ]
matters a greal aeal

to their value
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management listening to employees and their view on what kind
of company they wanted to work for, Sorensen said.

Liberty Days are days in which Liberty Water employees connect
with the community by participating in community activities and
events. Employees are given three paid days to volunteer in the
community. Liberty Days are also a way that Liberty Water can
reach out to the community by hosting events like the Peralta
Trail Cleanup in Gold Canyon, or Fire and Safety Day in Rio
Rico, Arizona.

Liberty Waters Lil:-e;;:r Hera's
Winner. Manny Archuleta, (R)i
Liberty Water believes so much in CSR that they have a program ﬂ:::mﬁm“:ﬁeid sup:rr\rg;l’::
designed to “catch employees doing something good,” Sorensen i S Ve, Aot
explained. The company’s Liberty Heroes program recognizes
employees who go above and beyond in helping to uphold the

companys values of care, community, family and responsibility.

Manny Archuleta was acknowledged recently as a Liberty Hero.

Archuleta, an operations field supervisor from Sierra Vista, took
a vacation day to volunteer at the local Veterans of Foreign Wars
office to deliver a scooter and build a ramp for a disabled WWI1

Peralta Trail clean up, Liberty Water.

veteran. “He needed a ramp so he could get in and out of his This is the kind of volunteerism and social commitment Liberty
home,” Archuleta said. “I took time off so we could pick up Waters programs were designed for by encouraging employee
the scooter and build the ramp.” Archuleta says he sometimes engagement and employee pride.

runs errands for the 85-year-old veteran, who also used to be his

neighbor. “It’s meant for our employees to give back to the charities or

community programs that are important to them,” Sorensen

Pimafederal

CHREDIT UNION

re not your average credit union,
/e don't plan on becoming one.

www pimafederal org/greenloans
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added. "I think it’s fantastic. Its a way for an employer to give

back to the community it serves.” W I L L Y 0 U

According to The Washington Post, businesses give back in many
ways, such as directing an amount of prohts to charities or social
causes, setting aside time for employees to have paid time to

volunteer, as well as partnering with causes or charities in long- I N V ES I I N I H E
term relationships.

Many companies do all of the above and give to a myriad of
causes such as the environment, animal welfare or humanity

services. Even smaller local companies are doing both in big SA M E B I G
ways and winning humanitarian awards for it. Ina recent issue

of the Phoenix Business Journal, Grand Canyon University and
McMurry, both local companies, tied for the Business Volunteer

Program of the Year award. 0 P P 0 R I U N I I Y?
L ]
Grand Canyon University students, staff and faculty came

together to improve surrounding neighborhoods through
the Canyon Cares program. “The volunteers of the program
do everything from painting over graffiti to collecting toys at
Chnistmas,” according to the Phoenix Business Journal.
g J Mfcmsafr Facebook

McMurry, a publishing, marketing and public relations firm, has

a total of 175 employees. McMurrys Phoenix office hosts the TH EY D'I D - YO UR BUS'N ESS .

bulk of the company’s employees, with 106 employees who have

donated millions of dollars to charities and countless hours to the These business leaders and 1.000%s of others have
SN invested billions in Digital and Social Media programs the
“Everybody here has a big heart,” said Katie Haney, McMurry’s past few months to help YOUR business grow.

spokesperson, “Giving to our community is part of our culture.”

1/3 to 2/3 of all business will use Social Media

Each year the company decides to increase revenues in the next few months.
which charities to support,
and last year employees took “The consumer now demuands the product to

6th-graders from Madison Park

Eliinenitiry Schiodl o BiiklAx reach out to them; not for the customer to

Bear. There, the students made reach out to the product.”
bears to give to sick children at
the Phoenix Children’s Hospital. a8 Cmpjg‘e Socral Media Network Set.Up

“The kids hand-delivered the bears and it was so great,” Haney ® AMﬂﬂﬂg Social Media Pfﬂﬂ/ﬁﬂlﬂ!ﬂﬂﬁ.

said. She added that some of the children included hand-written ® Ourprogrom is the best in Phoenix.
notes of well wishes to attach to the bears.

Increase revenues and decrease expenses!

Haney said sometimes it hard to decide which organizations to _
support, so they try to mix it up. One year McMurry collected S :
blankets to give to a local animal shelter. SAVE 49 « That’s a great start!

With so many companies doing good work, it isn't hard to find Contact the EXPERT at socialBnetwork@gmail.com

one that is doing something great in your own backyard. As The
committed and concerned citizens, we have the ability to choose ’otl AI. social Media is

companies that do more than sell products and services - but mk’l‘, L —

commit to making the communities they serve better places to !
Friendlyl
Get SOCIAL!

live. B

Barbi Walker is a freelance writer and an award-winning journalist. K3 £ @socaBnetwork web20

Barbi lives in Phoenix with her husband and young son.
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Green Living AZ asked local corporations how they
engage and encourage their employees to give back

to our Arizona community.

American Express

American Express’ employee volunteer program, Serve2 Gether, provides a variety of
opportunities for employees to volunteer as an individual, as a team or together with family
and friends to make a difference in our community. Employees can sign up for a variety of
volunteer opportunities, including Habitat for Humanity®, St. Marys Food Bank Alliance® and
many more. Employees can also post projects online and encourage colleagues to join them
at their volunteer opportunities. In addition, employees who log and record their hours on
the Serve2Gether site are eligible to receive Serve2Gether grants for their designated nonprofit
organizations.

TruWest Credit Union
Encouraging and rewarding volunteerism with employees is a key component of TruWests
efforts to giving back and creating a “culture of caring” for members. Several times a
year, TruWest recruits volunteers for the Employee Volunteer Program to visit charitable
organizations and events and help make the community a better place. Employees are
rewarded with “points” for volunteering that can be redeemed for TruWest logo shirts, paid
time off, auto loan discounts or cash.

[n the last few years, TruWest has proudly helped several organizations like Habitat for
Humanity®, HomeBase Youth Services, Special Olympics Arizona and Junior Achievement®.

REI

REI’s core purpose is to inspire, educate and outfit for a lifetime of outdoor adventure and
stewardship. To support its mission, the company actively builds partnerships with local non-
profit organizations that work to preserve natural spaces through various activities, including
its grants program and volunteer opportunities.

In 2010, REI granted $3.7 million to organizations that help people experience, restore
and enhance the outdoors through volunteerism, including Arizona Trail Association,
Audubon Arizona, McDowell Sonoran Conservancy and Volunteers for Outdoor Arizona
(VOAZ). The grants are the result of nominations made by employees at local REI stores. REI
invites its community to join in caring for these places through volunteer opportunities hosted
by REI or its non-profit partners. Event information is available at rei.com/stores.

Desert Schools FCU
At Desert Schools Federal Credit Union employees are engaged in volunteerism, community
education and corporate financial contributions for Arizona charitable programs. Desert
Schools employees donate time to programs such as St. Vincent de Paul, St. Marys Food Bank
and Habitat for Humanity®, They are leaders in providing generous financial contributions
to community enhancement programs like the Childrens Miracle Network and Phoenix
Children’s Hospital. Additionally, Desert Schools is a valued educational resource, providing
free seminars and classes throughout the state on such financial topics as estate planning, the
importance of wills and trusts, Medicare enrollment and program information and many more.
“The Valley has been our home for over 70 years, and giving back to the community is
one of Desert Schools’ core values,” said Susan Frank, CEO of Desert Schools. “Now more
than ever, its important to give financially, give our time, and as a financial institution, to
provide financial education. In 2010, Desert Schools gave over $500,000 in donations, over
2 000 volunteer hours, and taught over 200 financial education classes.”

greenlivingaz.com
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